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INTRODUCTION

Summary 1 innovation in home care
Passport Innovation: what's covered?
Key findings
Home care innovation overview by country
Home care innovation overview by category
Home care innovation overview by retailer
Leading supplier profiles: industry leaders count on consumer-centric product superiority
Top three innovation trends in home care

THE RISE OF WELLNESS: TAPPING INTO AN EMOTIONALLY RESONANT ZONE

The rise of wellness: uncovering unmet potential in self-care
Unlocking premium opportunities in wellness through functional claims and plant-based
Innovation examples: tapping into an emotionally resonant zone
Brand extension profile: Febreze extends market leadership through mood-boosting claims

HITTING THE SWEET SPOT: SUSTAINABILITY AS A VALUE DRIVER

Linking sustainability with cost-saving is unlocking value in home care
Cold wash unlocks sustainability, addresses cost-of-living crisis and grows consumer base
Innovation examples: hitting the sweet spot – cold and quick wash as a value multiplier
Brand extension profile: comfort utilises consumer insights to innovate in laundry additives

NEW FORMATS: CONSUMER-LED INNOVATION TO ENCOURAGE CONSUMPTION

Industry players opt for a more consumer-centric and holistic approach to innovation
Brands reinvent to tackle downtrading and volume declines amidst economic tensions
Innovation examples: unlocking growth through purpose-driven novelty
Brand extension profile: Tide Evo introduces tile format to laundry detergents category

RECOMMENDATIONS: HOW TO WIN

Recommendations: How to unlock value in a complex market environment

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/product-innovation-in-home-care/report.


